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Retail Solutions Online Subscribers And Users:

“I have been a reader of Integrated Solutions For Retailers magazine for a number of years,
and one of the primary reasons | enjoy the magazine is due fo the articles cutting across a
number of retail disciplines ... | have taken a number of articles and either tested the con-
cepts or hired a vendor partner, enabling me to try different ideas that others found suc-
cessful.”

Paul Store,

VP of LP and Risk Management

Best Buy Corporation

“As director of IT for Buffalo Jeans, I'm always searching for new technologies and solu-
tions that will support our growing retail business. My first reference point is always
Integrated Solutions For Retailers magazine ... It's the first magazine | read as soon as it
arrives.”

Stephen White

Director of IT

Buffalo Inc.

“Just wanted to write and give you a formal ‘Thank you.” Your e-newsletter served as a valu-
able starting point for our team as we began looking for, and have now selected, a new mobile
PC. Your product features and relevant business articles provide innovative ideas and insights
that challenge me to continue o think creatively ... | appreciate the excellence that you put in
your product.”

Warren Harper

Walmart Innovation

Walmart Stores, Inc.

“While visiting our corporate office a month ago, | saw a copy of Integrated Solutions
For Retailers on the desk of our CIO. | subscribed to the magazine, which he recom-
mended | use to research projects, keep up with trends, and monitor new technologies.”
Faisel Asif

Senior Project Manager

The Home Depot

“I keep the latest three years worth of Integrated Solutions For Retailers on file, using
them as a reference when working on new departmental initiatives.”

Andrew Wilson

Senior Manager of Learning

The Home Depot

Walmart >,<

www.retailsolutionsonline.com
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Qualified Circulation*:

22,500

Qualified within 1 Year*:
22,500 (100%)

Personal Direct Request from the Recipient*:
16,578 (73.7%)

Newsletter Subscribers:**

43,000

Unique Users:**

25,000/Month

Page Views:**

70,000/Month

Issues in 2010:
12**

Annual Buyer’s Guides:
2*3

Established:

1999

Source:
*BPA Circulation Statement, June 2009
**Publisher’s Own Data
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Integrated Solufions For Refailers and Retail Solufions
Online feature stories focus on how recognized
refailers solve crifical business problems using tech-
nology. These articles often include sidebars on prod-
ucts and services that contributed to the featured com-
pany’s growth.

These articles describe to our 22,500* print subscribers and
37,000 electronic users** how your product or service was imple-
mented by a refailer. Case Studies detail the implementation of
retail technologies, services, and solutions that help refailers
improve efficiency, save money, increase revenue, or grow sales.
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